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20 years.experience.

Helping-experts create
authority, personal
branding.and products that
generate- ‘passive’ income.

Organised and supported
over 100 events. in the
spiritual field.

Helped my clients
generate more than £800k
($1.03 Million)_ in-revenue.
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~ FRAMEWORK
~ SIMPLE
STEP-BY-STEP

PATHWAY
From PROBLEM to OUTCOME
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Before you..

THINK!
T -ls it true?

H - o it hurtful?
I-icitilegal?

N - ls it necessary?
K - lg it kind?
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~ TEACHING THAT WORKS

Achieves (or exceeds) student’s EXPECTATIONS
~ Easy to understand the PROCESS
Easy to ABSORB & LEARN
Students eager to PROGRESS
ADDED BONUS: recommendations



~ TEACHING ‘BLOCK’

~ ATTENTION - this is important!
RELEVANCE - learn this...because
PRACTICE - apply this knowledge...

COMPREHENSION - ...until you fully
‘understand



TEACHING THAT WORKS

- BreakThelce
Set Expectations
Use a ‘Framework’
Teach in ‘Blocks’
Check Comprehension

Confirm Outcomes Have Been Achieved
= Students HAPPY & READY TO PROGRESS
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FAST
MORE EFFECTIVE

ACCESSIBLE
SPONTANEOUS
EASY?
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= LOCAL - Leaflets
REGIONAL — Organisations
| NATIONAL — Social Media




= Traditional Model:
, 1. Place ads
| 2. Take orders
. 3. Repeat




i Two-Step Model:
1. Place ads
2. People ‘Raise Their Hands'

3. Send more information to
that group

4. Take bookings
5. Repeat steps 3-4




e —— 7 Mailing List

=0 Facebook Groups =
(special interests)

Sample Teaching — video/webinar

Affiliates — promotional partners
(for a commission or benefit-in-kind)
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Ask Questions
Features & Benefits
= Al Testimonials & Case Studies
f It’s about THEM — not YOU!
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E‘arly-bird Price (deadline or number)
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Extra Benefits & Bonuses

Private ‘Discovery’ Calls
Last Chance To Enrol!
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COMMUNITY BUILDING

* Shared Interests — Common < Facebook Groups

Issues, Problems and Goals (or Instagram, Twitter, WhatsApp etc)
e A Forum for CHANGE * Mailing List

» Ongoing Contact and * Conference Calls (Zoom)

Communication * Mastermind Groups

* Your Personal Market * Conferences/Bootcamps

Research Group

FOLLOWERS = 50% future income
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Foundation Course S971 sale per day) S AE
Advanced Course $397 1 sale per week) $20,644

Personal Coaching $3997 (1 sale per month) $47,964

= SALES $104,013




BUSINESS & LEGAL ISSUES
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INVEST IN MENTORING

EVERYONE should have a mentor.
IDEAS and ACCOUNTABILITY
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INVEST IN MENTORING

A GOOD mentor will give you great
ideas AND. makessure you act on
them.

A GREAT menter will also put
together a powerful group of
people all working toward similar
goals...this multiplies everyone’s
effectiveness exponentially.
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